
 
SMANA Inaugural DC Forum: Leveraging the Intersections  

Bringing together social issues, perspectives, and change agents to unlock today’s challenges 
#SMANADCForum 

 

Sponsored by  
 
AGENDA AT A GLANCE 

● 7:30-8:30 am - Registration  
● 8:30-10:00 am - BECC Concurrent sessions  
● 10:00-10:30 am - BECC Break  
● 10:30-noon - BECC Closing Plenary 
● Noon-1:00 pm - Lunch on own - Ideas below 
● 1:00-1:15 pm - Welcome to SMANA Forum, Rooms: Hall of Battles (Bunker Hill, 

Lexington, Concord) 
● 1:15-1:45 pm - Keynote - Our communities, our health, and the role of design-thinking in 

making meaningful change 
● 1:45-2:30 pm - Panel - Unlocking today’s challenges in the area of food 
● 2:30-3:30 pm - Case studies- Learning from 40 years of social marketing in public health 
● 3:30-4:00 pm - Break 
● 4:00-4:30 pm - Lightning session - The diversity of social & behavior change topics  
● 4:30-5:15 pm - Topic specific roundtable discussions 
● 5:15-5:30 pm - Closing 
● 6:00-7:30 pm - Offsite Happy Hour  

 
LUNCH OPTIONS 

● Article One - In Hyatt Regency 
● Art and Soul - Across from hotel (out front door) - 415 New Jersey Ave NW 
● Billy Goat Tavern - Across from hotel (to north) - 500 New Jersey Ave NW #1 
● Corner Bakery Cafe - 500 North Capitol Street Northwest 
● Sandwiches by Phillip - Across from hotel (out back door) - 440 1st St NW  
● Starbucks - American - Across from hotel (to north) - 500 New Jersey Ave NW 
● Union Station - 50 Massachusetts Avenue NE 
● West Wing Cafe - Across from hotel (to south) - 300 New Jersey Ave NW 

 
HAPPY HOUR 
The Alibi (room upstairs); 237 2nd St NW, Washington, DC; 3 minute walk from hotel, Light bites 
provided; Cash bar with Happy Hour specials 



FULL AGENDA 
 
BECC CONFERENCE IN MORNING 
 
8:30-10:00 am - BECC Concurrent sessions -  See full agenda here 

 

 
 
10:00-10:30 am - BECC Break  
 
10:30-noon - BECC Closing Plenary  

 
 

https://beccconference.org/wp-content/uploads/2018/07/agenda.pdf


LUNCH 
● Article One - In Hyatt Regency 
● Art and Soul - Across from hotel (out front door) - 415 New Jersey Ave NW 
● Billy Goat Tavern - Across from hotel (to north) - 500 New Jersey Ave NW #1 
● Corner Bakery Cafe - 500 North Capitol Street Northwest 
● Sandwiches by Phillip - Across from hotel (out back door) - 440 1st St NW  
● Starbucks - American - Across from hotel (to north) - 500 New Jersey Ave NW 
● Union Station - 50 Massachusetts Avenue NE 
● West Wing Cafe - Across from hotel (to south) - 300 New Jersey Ave NW 

 
SMANA FORUM IN AFTERNOON 
1:00-1:15 pm - Welcome  

● Reuven Sussman, ACEEE 
● Sandra Paredes, SMANA President 
● Stacey Legay, Entercom, Forum Innovator Sponsor 

 
1:15-1:45 pm - Keynote  

Our communities, our health, 
and the role of design-thinking in 

making meaningful change 

 
Shannon Kraus, FAIA, Executive Vice President, Board 
of Directors, HKS Architects 

 

Professionally focused on innovation around community 
health and well-being, Shannon is passionate about the role 
of design thinking to positively impact health and healthcare. 
  
In 2007 he launched and founded the HKS design fellowship, 
focused on bringing together designers across the globe 
together for the purposes of providing design thinking to a 
community base need. Currently Shannon is a thought 
leader with the AIA’s multi-disciplinary Design Health 
Leadership Group, which is tasked to empower architects to 
enhance human health through the power of design in all 
building types.  
 
With over 20 years of planning and design experience 
focused on health, Shannon has been an integral part of the 
development of health facilities, neighborhoods and 
communities throughout the United States and abroad on 
projects of all sizes in scope. His work has been honored 
with design awards from both the AIA, and Modern 
Healthcare, and has been recognized in publications such as 
World Architecture News, Healthcare Design, and Hospitality 
Design magazines. 
 
Shannon joined HKS in 2002. He is the Regional director for 
the East Coast of HKS. He has a Master of Business 
Administration and Architecture from the University of Illinois, 
as well as a Bachelor of Science in Architecture from 
Southern Illinois University.  

 



1:45-2:30 pm - Panel - Unlocking today’s challenges in the area of food 
● Moderator: Jen Dindinger, University of Maryland 

 

 

Lisa A. Lachenmayr, University of Maryland Extension  
 
Text2BHealthy is a text messaging program that compliments direct 
nutrition education provided in elementary school classrooms. Text 
messages are targeted to parents of school-aged children who are 
currently receiving nutrition education. Text2BHealthy provides 
information to help reinforce nutrition information and behaviors that 
children are learning in the schools.  
 
 

 

Becky Ramsing, Johns Hopkins University, Center for a Livable 
Future 
 
Our goal with Meatless Monday is to reduce meat consumption by 
15% for our personal health and the health of the planet. The core 
program areas integrate research, policy, education, communication 
and outreach activities that support the Center's mission, each with a 
unique focus on a particular aspect of the food system and its impact 
on public health. 
  
 
 
 

 

Claudia Fabiano, Environmental Protection Agency  
 
Food: Too Good to Waste (FTGTW) consists of an implementation 
guide and toolkit that aim to reduce wasteful household food 
management practices. The tools use community-based social 
marketing principles and the toolkit helps families and individuals 
keep food out of landfills and more money in their pockets. 

 
 
2:30-3:30 pm - Case study presentations - Learning from our peers and 40 years of social 
marketing in public health 

● Moderator: Sandra Paredes, Westat 
 

Title & Speaker Abstract 

HPV Vaccine Is Cancer 
Prevention: Preventing 
Cancer by Increasing the 
Quality of Health Care 
Providers’ HPV 
Vaccination 
Recommendations  

Why would anybody pass up the opportunity to prevent cancer? The HPV 
(human papillomavirus) vaccine can prevent more than 90% of 
HPV-related cancers from ever developing. Yet despite the vaccine’s clear 
benefits, HPV vaccination rates in the U.S. are well below those of other 
preteen vaccines, and in 2014 they were deemed “unacceptably low”. 
While the Centers for Disease Control and Prevention (CDC) recommends 
the HPV vaccine for all boys and girls 11–12, CDC’s own data showed 
that many health care providers (HCPs) were not making as strong a 



 
Katherine Nicol, Hager 
Sharp  
 

recommendation for the HPV vaccine as they were for other preteen 
vaccines. Research also found that physician recommendation is the 
single biggest predictor of vaccination. On behalf of CDC, Hager Sharp 
developed the HPV Vaccine Is Cancer Prevention campaign to engage 
and empower HCPs to increase the quality of their HPV vaccination 
recommendation to patients and their parents with the long-term goal of 
increasing HPV vaccination rates. The campaign reached millions of 
HCPs, engaged thought leaders and influential organizations as 
advocates, and exceeded all behavioral and attitudinal change objectives.  
 

Right Place the First 
Time: Helping Patients 
Survive Stroke 
 
Kate Fink, Vanguard  

Under the leadership of Associate Director Kate Fink, M.A., Vanguard 
Communications helps the Society of NeuroInterventional Surgery elevate 
awareness of a life-saving treatment for severe stroke through a public 
education and advocacy campaign called Get Ahead of Stroke. In addition 
to media relations and strategic communications activities, the campaign 
includes website and mobile app design and development, and social 
media community management for Facebook, Twitter and Instagram. 
Vanguard is also supporting the advocacy effort to encourage state 
policymakers to consider legislation and protocols that educate first 
responders to accurately recognize patients with severe strokes and get 
them to a care team trained to help them. By engaging stakeholders 
through state kick-off meetings, we are learning where the tipping points 
for systems change are on a local level, so that we can shape our 
campaign activities around them. 
 

Social Marketing 
Strategies for Preventing 
and Reducing Opioid 
Misuse 
 
Michelle Sok, Rescue  
 

Over the Dose (OTD) is an opioid misuse prevention campaign that 
reduces recreational use of opioids among Vermont young adults. It 
breaks down misconceptions around the perceived safety of using 
prescription opioids recreationally by filling in important gaps in knowledge 
that are relevant and believable to the target audience. Despite opioid 
misuse becoming an epidemic, young adults perceive prescription opioids 
to be “safe” because they sometimes come from a doctor. High-risk young 
adults (18-25) often perceive opioids to carry little-to-no risk for occasional 
recreational use because they lack knowledge about how opioids can 
harm them and they have pro-drug use social norms. By not judging 
opioid users for their behavior and instead focusing on relatable, 
memorable, and realistic messages, campaigns can help at-risk 
audiences better understand the risks of misusing opioids. This session 
will cover the barriers to effective opioids communications with distinct 
audiences, the building blocks of knowledge necessary for the public to 
understand opioids risk, and how message tailoring, cultural competency, 
and segmentation can be applied to opioid communications in a way that 
drives behavior change.  
 

 
3:30-4:00 pm - Break 
 
4:00-4:30 pm - Lightning presentations - A data blitz of short presentations covering a diverse 
range of social and behavior change topics 

● Moderator: Sally McCaffrey, Marketing Consultant 
 



Title & Speaker Abstract 

Capitol Hill In 
Motion: Getting 
People Out of Their 
Cars and Instead, 
In Motion!  
 
Julie Colehour, C+C  

How do you reduce drive-alone trips in an urban neighborhood where 70% of 
people already commute by bus, biking, walking, carpooling, or teleworking? This 
was the challenge for Capitol Hill In Motion, King County Metro’s 46th 
neighborhood-based In Motion program. In 2016, Metro worked with social 
marketing firm C+C to craft a strategy to bring the In Motion TDM program model 
to Capitol Hill, one of the most urban neighborhoods ever reached by the 
program, with one of the lowest car-ownership rates in Seattle. The campaign 
used traditional and innovative social marketing marketing tactics to reduce 
drive-alone trips by 16%. 
 

Tipping the Scales: 
Creating Access to 
Enable Automatic 
Savings in Young 
and First-time 
Workers 
 
Amelia O'Rourke- 
Owens, America 
Saves  

America Saves motivates, encourages, and supports low- to moderate-income 
households to save money, reduce debt, and build wealth. Within this campaign, 
America Saves for Young Workers (ASYW) is an all-online platform that teaches 
young workers to use direct deposit to automatically save part of their pay 
through their early work experience. ASYW provides technical assistance to 
additionally identify and include a local bank or credit union that will offer high 
quality accounts in order to best facilitate savings and other healthy financial 
behaviors. The platform then introduces the 'Pledge to Save'- a cleverly disguised 
savings plan, and enrolls the young worker in our automated communications 
(which deliver financial educational concepts and savings nudges for the following 
12 weeks). The youth employer introduces this link immediately before the youth 
fills out their direct deposit forms.  
 

Applying an 
integrative model 
of behavior change 
to improve global 
conservation 
outcomes 

 
Katie Williamson, 
Rare  

We evaluated 84 social marketing campaigns that applied the same theory of 
change for human behavior to disrupt patterns of destructive activities such as 
illegal hunting and overfishing. Questionnaires of more than 20,000 individuals 
across 18 countries measured changes in behavioral variables pre- and post- 
campaigns, including: knowledge, attitudes, interpersonal communication, 
behavior intention, and behavior. We assessed the efficacy of the social 
marketing campaigns across sites and then tested seven behavior change 
models incorporating three to eight variables to determine the relative explanatory 
power of each one. Our results highlight the importance of a) incorporating 
behavioral theory and social marketing into traditional conservation programs; b) 
designing interventions that leverage a combination of behavioral variables; and 
c) facilitating more opportunities for interpersonal communication as a main driver 
of behavior change. 
 

Automotive Repair: 
from dirty business 
to engaged 
community 

 
Clara Elias, DC 
Department of 
Energy and 
Environment  

The District of Columbia Department of Energy and Environment’s (DOEE) 
GreenWrench Program is based on new research into the motivations and 
barriers to environmental stewardship among District automotive repair 
professionals. The program is a mixture of compliance assistance and 
sustainable practices promotion. It hopes to unify and simplify guidance from 
DOEE to mechanics and auto shops in the District with free technical assistance 
and resources in English, Spanish, and Amharic. Participants in the program work 
to reduce land, air and water pollution through unified guidance on stormwater, 
air, and hazardous material regulation, and the adoption of sustainable energy 
alternatives. This talk will highlight the results of market research, discuss the 
development of the program, and the challenges it faces.  
 



Consumption 
behaviours and 
culture  

 
Christina Yion Ting, 
Swinburne 
University of 
Technology  

My research looked at a deeper analysis of cultural influences on post-migration 
consumption behaviour of China-born migrants in Melbourne, Australia. An 
explanatory model for individual consumption behaviour (measured by the 
ecological footprint) that included a range of determinants was developed. The 
quantitative and qualitative methods focused on a range of consumption 
categories such as energy, water, and transport, and cultural indicators. The 
Culturally and Linguistically Diverse (CALD) Index (developed to measure 
individual’s strength of connectedness to ethnic culture was specifically 
developed) and acculturation process add insights into lived and cultural 
experiences. These findings have identified the challenges and barriers this 
CALD group faces in relation to sustainable living and resource consumption in 
the host society. This knowledge can better inform and facilitate communication 
and engagement by governments and service providers within a multicultural 
society to encourage changes in behavior directed towards more sustainable 
living and to address energy/climate challenges.  
 

4:30-5:15 pm - Topic specific roundtable discussions. Organic time with your peers to connect 
on burning topics and sparked ideas from the afternoon’s presentations. 

● Moderator: Tracey Haldeman, Pinnacle Communications and Sally McCaffrey, Marketing 
Consultant 
 

5:15-5:30 pm - Closing 
● Kelley Dennings, SMANA Past-President 
● Patrick Cook, International Social Marketing Association President 
● Sandra Paredes, SMANA President 

 
6:00-7:30 pm - Offsite Happy Hour - The Alibi (room upstairs); 237 2nd St NW, Washington, DC; 
3 minute walk from hotel, Light bites provided; Cash bar with Happy Hour specials. 

 
FORUM EVALUATION - http://bit.ly/SMANADCForumEval  

http://bit.ly/SMANADCForumEval
http://bit.ly/SMANADCForumEval


MODERATOR AND SPEAKER BIOS 
 

Julie Colehour, C+C 
 
Julie Colehour is a Partner at C+C, a 75-person social marketing and public relations firm with 
offices in Seattle, Boston, D.C. and Portland, Oregon. She has more than 25 years of 
experience creating and implementing social marketing campaigns that encourage consumers 
to change their behaviors. Her experience includes 22 years working with EPA on ENERGY 
STAR including creating the plan that launched the brand in the 1990s. She works on 
behavior change campaigns that span a number of important social issues including the 
environment, safety, healthcare and education. 
 

Patrick Cook, International Social Marketing Association 

Patrick Cook is a communication and social marketing professional with more than 25 years of 
experience leading health communication, social marketing, and capacity-building efforts for 
government, non-profit, for-profit, and international organizations, including the American 
Institutes for Research (AIR), the Centers for Disease Control and Prevention (CDC), the CDC 
Foundation, the National Institutes of Health (NIH), the Substance Abuse and Mental Health 
Services Administration (SAMHSA), and the United States Agency for International 
Development (USAID). Patrick’s work focuses on helping good people do good things better 
by improving communication, developing capacity, and enabling social change. 

Kelley Dennings, SMANA/Action Research/New Dream 

In 2018 Kelley earned a Master of Public Health from the University of South Florida. For her 
thesis she worked with New Dream, a national nonprofit focusing on consumption and 
happiness. She also holds a BS in Natural Resources from NC State University. Currently 
Kelley works for Action Research, a community-based social marketing agency. Prior to that 
she worked with the American Forest Foundation helping landowners conserve their woods 
and conduct climate change mitigation. Most of Kelley’s experience has been in recycling and 
solid waste - as a local recycling coordinator in NC, and then working for the state’s recycling 
office before moving to the national level to work with Keep America Beautiful.  

Jen Dindinger, University of Maryland 

Jen Dindinger is a Watershed Restoration Specialist with the University of Maryland's Sea 
Grant Extension program. She lives in Easton, MD and serves Maryland’s four Lower Shore 
counties (Dorchester, Somerset, Wicomico, and Worcester). Jen works with local 
governments, watershed groups, and interested citizens to improve water quality in local 
rivers and streams and the Chesapeake Bay by implementing restoration projects and 
education programs that lead to behavior change. Jen holds a Master’s degree in 
Environmental Policy from Bard College and a Bachelor of Science in Medical Technology 
from the University of Delaware. In 2014 she was awarded the Off-Campus Junior Faculty 
Award for her contribution to the UME 2014-2019 Strategic Plan. 



 
Clara Elias, DC Department of Energy and Environment  
 
Clara Elias is the stormwater pollution prevention coordinator at the Watershed Protection 
Division of the Government of the District of Columbia’s Department of Energy and 
Environment. She provides compliance assistance to facilities and businesses and District 
operations. Clara has a M.S. in ecology with a focus on conservation from the University of 
California Davis, and a B.A. from Lewis & Clark College with a double major in biology and 
environmental studies. 
 

Claudia Fabiano, Environmental Protection Agency  
 
Claudia Fabiano joined the Environmental Protection Agency's Office of Resource 
Conservation and Recovery to work on Sustainable Management of Food in 2016 after 14 
years in EPA's Office of Water. In addition to her role at EPA to reduce wasted food in the 
U.S., she is an active member of Washington DC's Food Recovery Working Group and her 
composting cooperative. She has a B.S. in Environmental Studies from The George 
Washington University. In her free time, she's chasing her toddler or coming up with creative 
solutions for how to cook what's left in the fridge. 
 

Kate Fink, Vanguard  
 
Kate Fink, M.A., has more than a decade of experience leading multimedia communications 
and marketing activities for government and nonprofit projects. For the Society of 
NeuroInterventional Surgery’s Get Ahead of Stroke campaign, she oversees the day-to-day 
account activity and long-term planning—from integrated media to partnership development, 
and digital strategy to advocacy support. She also has designed campaign strategy for the 
Substance Abuse and Mental Health Services Administration and CDC on health topics such 
as underage drinking prevention, diabetes, community health, and behavioral health. Kate 
was a runner-up for the 2018 Washington Women in PR’s Emerging Leaders Award. 
 

Tracey Haldeman, Pinnacle Communications 
 
Tracey Haldeman has extensive experience working on branding and marketing at national, 
regional, state and local levels. With over 28 years of experience working with government 
agencies, health care, corporate and non-profits, Tracey has a deep practical understanding 
of designing and implementing strategies for successful behavior change. As President of 
Pinnacle Communications, she has developed and implemented programs for energy 
conservation, increasing recycling participation, litter prevention, smoking cessation, opioid 
misuse and abuse prevention, reduction of teen pregnancy, reduction of drunk driving, 
reduction of infant mortality and low birth weight babies, and recruitment for social service 
volunteering. Tracey has earned a Master’s degree from Georgetown University’s 
Communication, Culture and Technology program and lives in Baldwin, MD with her husband 
Brian, three daughters, and six goldfish. Tracey is also on the board of directors for the Social 
Marketing Association of North America. 
 



Shannon Kraus, FAIA, Executive Vice President, Board of Directors, HKS Architects 
 
In 2007 Shannon launched and founded the HKS design fellowship, focused on bringing 
together designers across the globe together for the purposes of providing design thinking to 
a community base need. Currently Shannon is a thought leader with the AIA’s 
multi-disciplinary Design Health Leadership Group, which is tasked to empower architects to 
enhance human health through the power of design in all building types. With over 20 years of 
planning and design experience focused on health, Shannon has been an integral part of the 
development of health facilities, neighborhoods and communities throughout the United 
States and abroad on projects of all sizes in scope. Shannon joined HKS in 2002 and is the 
regional director for the East Coast of HKS. He has a Master of Business Administration and 
Architecture from the University of Illinois, as well as a Bachelor of Science in Architecture 
from Southern Illinois University. His work has been honored with design awards from both 
the AIA, and Modern Healthcare, and has been recognized in publications such as World 
Architecture News, Healthcare Design, and Hospitality Design magazines.In recognition of his 
contributions, in 2008 he was named one of building design and constructions 40 under 40. When not 
in pursuit of architecture, he enjoys time with his family and is an avid ultra-marathoner that 
enjoys exploring new trails. 
 

Lisa A. Lachenmayr, University of Maryland Extension  
 
Lisa Lachenmayr began her career with University of Maryland Extension 20 year ago as a 
Family Consumer Sciences (FCS) Extension Educator in Baltimore County. While in Baltimore 
County, Lisa was part of the original team that worked to bring the Food Supplement Nutrition 
Education Program  (FSNE) to Maryland.  In 2003, she took a position with FSNE as the 
Curriculum Development and Outreach Coordinator.  She was appointed the Director of FSNE 
in 2010. As Director, Lisa is immensely proud of the creative and innovative programs FSNE 
has developed over the years and the talented and dedicated faculty and staff that she works 
with on a daily basis. FSNE has over 70 faculty and staff across the state of Maryland working 
within five community based multilevel initiatives. Lisa has won a number of awards including 
the Maryland Governor's Citation of Service the University of Maryland Provost's Excellence 
Award for Professional Track Faculty.  
 

Stacey Legay, Entercom 
 
With over 30 years of media campaign development and execution experience, Stacey is a 
strategy, media utilization and consumer engagement specialist whose tenure at Entercom 
and formerly CBS Media, includes campaign development and management of state, regional 
and national outreach campaigns. Stacey’s areas of expertise are in behavior modification 
and consumer activation with campaign tactics that lead to measured outcomes. Her hands- 
on approach and vast experience as the lead on major national, statewide and regional 
campaigns both while at Entercom and before, is why she continues to garner success with 
her agency partners and government campaigns. She always finds new approaches to 
traditional media execution, custom engagements having 1-on-1 conversations with the target 
audiences as well as developing innovative executions within Entercom and their vast media 
options. Stacey’s belief that delivering a strategic plan, while thinking out of the box and 
making fact based recommendations is not only the road to campaign success but long-term 
client relationships. 



Sally McCaffrey, Marketing Consultant 
 
Sally McCaffrey is a marketer and public health advocate in service of positive behavioral 
change, passionate about creating and improving programs and initiatives that move us in 
healthier and more socially just directions. While serving in development, marketing, and 
program management staff and consulting capacities, Sally has supported the fundraising and 
public advocacy efforts of Earth Justice, the SF AIDS Foundation and the LA LGBT Center, 
Lyon Martin Health Services, the Leukemia & Lymphoma Society’s Team In Training program, 
among others. She has also held successful senior management staff and consulting 
positions with various for-profit consumer-focused enterprises, and held key volunteer 
communications roles for the Berkeley Soda Tax and Oakland Soda Tax campaigns. In 
addition to her consulting practice, she is currently the Chair of SMANA’s Fundraising 
Committee. 
 

Katherine Nicol, Hager Sharp  
 
Katherine Nicol has more than 20 years of experience leading national public health initiatives 
for Federal agencies and nonprofit organizations. She has provided strategic communications 
leadership in creating, and implementing effective, targeted, award-winning campaigns 
involving issues such as depression, drug abuse, flu, cancer, chronic lung disease, diabetes, 
cardiovascular disease, sodium consumption, food safety, nutrition, ALS, vaccination, tobacco 
control and prevention, and alcohol awareness and education. She holds a B.A. in Journalism 
from The Pennsylvania State University and an M.S. in Television-Radio-Film from the S.I. 
Newhouse School of Public Communications at Syracuse University. 
 

Amelia O'Rourke- Owens, America Saves  
 
Amelia O’Rourke-Owens manages America Saves for Young Workers, a campaign that 
encourages 14-to-24 year-olds to utilize direct deposit in order to save, build wealth, and 
reduce debt. In this role, she coordinates youth employers’ support of their young workers’ 
savings efforts, develops relationships for youth access to financial institutions, and advocates 
for practices that protect and build youth financial health. Amelia previously worked as a Staff 
Attorney at Reinvestment Partners, where she focused on real estate and taxes: she 
managed a statewide foreclosure remediation effort and participated in numerous national 
and state-level tax advocacy efforts. 
 

Sandra Paredes, Westat 
 
Sandra Paredes is a health communications specialist at Westat. As a researcher and mission 
driven problem solver, she designs solutions for high-profile and complex problems fueled by 
a deep belief that health and well-being are a basic human right. Sandra works with Federal 
health agencies to develop health communications campaigns using social marketing and 
design thinking. As a native Spanish speaker, she develops Spanish-language health 
education materials. Sandra graduated from Cornell University with a bachelor’s in psychology 
and minor in Spanish literature and holds a Master’s degree in communication from Johns 
Hopkins University with a concentration in health communication.  
 



Becky Ramsing, Johns Hopkins University, Center for a Livable Future 
 
Becky is a senior program officer with the Food Communities and Public Health Program, 
primarily responsible for managing the center’s technical advisory role with the Meatless 
Monday Campaign and working at the intersection of nutrition and the food system. After 
becoming a Registered Dietitian, she worked with a diabetes education project in Tanzania for 
another 4 years. She returned to the states and obtained her MPH from Johns Hopkins 
Bloomberg School of Public Health and has worked in the nutrition/public health field since 
then. Linking nutrition with agriculture has been a focus of her passion and work over the past 
years––from working with local farmers and food suppliers, to promoting consumption of local 
foods, to helping resource limited families access fresh, affordable food.  Becky believes good 
nutrition for everyone relies first on a healthy food system.  In the same way, addressing 
hunger and food security within the scope of agriculture cannot be separate from nutrition.  
 

Michelle Sok, Rescue 
 
As the Account Supervisor for multiple policy, social branding and health communications 
campaigns at Rescue, Michele is responsible for overseeing and implementing the most 
impactful behavior change strategies for our state and local-level health agencies. Some of 
the risk behaviors Michele works on include binge drinking, tobacco cessation and policy, teen 
substance-free messaging, marijuana use and opioid use. Before joining Rescue, Michele 
served as an Associate Director at YouGov, a market research firm, working on research 
methodologies, implementation and data analysis around topics including education. Michele 
received her Masters in Public Administration and Survey Research from the University of 
Connecticut.  
 

Katie Williamson, Rare 
 
Katie Williamson is an Associate at the Center for Behavior & the Environment at Rare, a 
global conservation organization in Arlington, VA. Her work focuses on integrating behavioral 
insights into the field of conservation, and she is the editor of the Center's monthly newsletter, 
The Behavior Beat. 
 

Christina Yion Ting, Swinburne University of Technology  
 
Christina Y. Ting is a postdoctoral research fellow at the Social Innovation Research Institute, 
Swinburne University of Technology. With diverse academic background in geography, social 
sciences and environmental sciences, she has worked in educational and community 
outreach areas that also involved school and community education. Christina is interested in 
pursuing further in the areas of culture and consumption behavior among migrants and 
population groups in the context of sustainable living and environment. She is a council 
member of the World Resource Institute's WRI Ross Prize for Cities 2019, United States. 
 

Thank you to our committee members 
 
Kelley Dennings, Jennifer Dindinger, Gerda Gallop-Goodman, Tracey Halderman, Michelle 
Jiles, Sally McCaffrey, Jill McLean, Amanda Rockler, and Nicole Suarez 


